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017: Primary Research Results

Age Figure 1

As can be seen in figure 1, 43.5% of

respondents were between ages 13-30,

22.2% 46-60, 21.7% 31-45, 12.3% 60+,

and 0.3% 12 or younger.

Sex Figure 2

Figure 2 shows that 81.9% of the

respondents were female and 18.1%

were male.

Location Figure 3

Figure 3 shows that 65.6% of

respondents were from the midwest,

28.8% from the northeast, 2.7% from

the southeast, 2% from the southwest,

and 1% was from the west.

Ethnicity Figure 4

As seen in figure 4, 95.5% of the

respondents were White, 2% were of

other ethnicities, 1.8% were Hispanic or

Latino, and 0.7% were Asian or Pacific

Islanders.

Training/experience Figure 5
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Figure 5 shows that 80.3% of

respondents did not have

training/experience in photography and

19.7% did have training/experience in

photography.

Training/experience level Figure 6

As seen in figure 6, 45.8% of

respondents had 1-12 months of

experience, 37.3% has 1-3 years, 16.1%

had 4-10 years, and 0.8% had 11-20+

years.

Type of photographer Figure 7

Amateurs figure 7.1

Figure 7.1 shows that 57.5% of amateur

respondents were of other types of

photographer, 17.7% were landscape

photographers, 10.8% were wildlife

photographers, 10.2% were

portrait/wedding photographers, and

3.8% were fashion photographers.

Intermediate figure 7.2

As seen in figure 7.2, 31.8% of

intermediate respondents were of other

types of photographer, 29.5% were

landscape photographers, 29.5% were

portrait/wedding photographers, and

9.1% were wildlife photographers.
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Accomplished figure 7.3

Figure 7.3 concludes that 47.4% of

accomplished respondents were of

other types of photographer, 26.3%

were landscape photographers, and

26.3% were portrait/wedding

photographers.

Expert 7.4

Figure 7.4 shows that 100% of expert

respondents were landscape

photographers.

Lake pic. Figure 8

No experience 8.1

As seen in figure 8.1, 87.7% of

respondents with no training liked

picture 2 more and 12.3% liked picture 1

more.

Amateur figure 8.2

As seen in figure 8.2, 88.7% of amateur

respondents liked picture 2 more and

11.3% liked picture 1 more.

Intermediate 8.3

As seen in figure 8.3, 88.2% of

intermediate respondents liked picture 2

more and 11.8% liked picture 2 more.
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Accomplished 8.4

As seen in figure 8.4, 80% of

accomplished respondents liked picture

2 more and 20% liked picture 1 more.

Expert 8.5

As seen in figure 8.5, 100% of expert

respondents liked picture 2 more.

Hillside pic. Figure 9

No experience figure 9.1

Figure 9.1 shows that 80.8% of

respondents with no experience liked

picture 1 more and 19.2% liked picture 2

more.

Amateur figure 9.2

As seen in figure 9.2, 75.5% of amateur

respondents liked picture 2 more, the

other 24.5% liked picture 1 more.

Intermediate figure 9.3

Figure 9.3 shows that 76.5% of

intermediate respondents liked picture 1

more and 23.5% liked picture 2 more.
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Accomplished 9.4

Figure 9.4 shows that 60% of

accomplished respondents preferred

picture 2 while 40% of accomplished

respondents preferred picture 1.

Expert figure 9.5

As seen in figure 9.4, 100% of expert

respondents liked picture 1 more.

Rock pic. Figure 10

No experience figure 10.1

As seen in figure 10.1, 81.5% of

respondents with no training liked

picture 1 more and 18.5% liked picture 2

more.

Amateur figure 10.2

Figure 10.2 concludes that 81.1% of

amateur respondents liked picture 1

more while 18.9% liked picture 2 more.

Intermediate figure 10.3

Figure 10.3 calculated that 88.2% of

intermediate respondents liked picture 1

more and 11.8% liked picture 2 more.
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Accomplished 10.4

As seen in figure 10.4, 100% of

accomplished respondents liked picture

1 more.

Expert 10.5

Figure 10.5 shows that 100% of expert

respondents liked picture 1 more.

Galaxy pic. 1 Figure 11

No experience figure 11.1

As seen in figure 11.1, 86.5% of

respondents with no training would be

excited, 13.1% would have no feelings,

and 0.4% would be angry.

Amateur 11.2

Figure 11.2 shows that 84.9% of

amateur respondents would be excited

and 15.1% would have no feelings.

Intermediate 11.3

Figure 11.3 shows that 88.2% of

intermediate respondents would be

excited and 11.8% would have no

feelings.
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Accomplished 11.4

As seen in figure 11.4, 100% of

accomplished respondents would be

excited.

Expert 11.5

As seen in figure 11.5, 100% of expert

respondents would be excited.

Galaxy pic. 2 Figure 12

No experience figure 12.1

Figure 12.1 shows that 53.5% of

respondents with no training would be

disappointed, 22.7% would have no

feelings, 21.3% would be excited and

2.5% would be angry.

Amateur figure 12.2

Figure 12.2 concludes that 45.3% of

amateur respondents would have no

feelings, 32.1% would be disappointed,

and 22.6% would be excited.
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Intermediate figure 12.3

As shown in figure 12.3, 64.7% of

intermediate respondents would be

excited, 17.6% would have no feelings

and 17.6% would be disappointed.

Accomplished figure 12.4

Figure 12.4 shows that 60% of

accomplished respondents would be

excited, 20% would have no feelings,

and 20% would be disappointed.

Expert figure 12.5

As seen in figure 12.5, 100% of expert

respondents would be disappointed.

Type of training Figure 13

Amateur figure 13.1

Figure 13.1 shows that 66% of amateur

respondents were self-taught, 22.6%

had both technical training and were

self-taught, and 11.3% had technical

training.
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Intermediate figure 13.2

Figure 13.2 shows that 41.2% of

intermediate respondents had both

technical training and were self-taught,

29.4% were self-taught, and 29.4% had

technical training.

Accomplished figure 13.3

Figure 13.3 shows that 40% of

accomplished respondents were

self-taught, 40% had both technical

training and were self-taught, and 20%

had technical training.

Expert figure 13.4

As seen in figure 13.4, 100% of expert

respondents had both technical training

and were self-taught.

Work meets ethical standards Figure 14

Amateur figure 14.1

Figure 14.1 shows that 45.3% of

amateur respondents said their work

somewhat met the ethical standards of

the industry, 32.1% said their work did

meet the ethical standard of the

industry, and 22.6% said their work did

not meet the ethical standards of the

industry.

Intermediate 14.2

Figure 14.2 shows that 47.1% of

intermediate respondents said their

work did meet the ethical standards of

the industry, 47.1% said their work

somewhat met the ethical standard of

the industry, and 5.9% said their work

did not meet the ethical standards of

the industry.
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Accomplished 14.3

As seen in figure 14.3, 80% of

accomplished respondents said their

work met the ethical standard of the

industry, the other 20% said their work

somewhat met the ethical standard of

the industry.

Expert 14.4

Figure 14.4 shows that 100% of expert

respondents said their work somewhat

met the ethical standards of the

industry.

Usage of editing programs Figure 15

Amateur figure 15.1

As seen in figure 15.1, 32.1% of amateur

respondents said they use editing

programs sometimes, 28.3% rarely use

them, 18.9% never use them, 11.3%

always use them, and 9.4% use them

often.

Intermediate figure 15.2

Figure 15.2 shows that 29.4% of

intermediate respondents said they use

photo editing programs sometimes,

29.4% rarely use them, 23.5% often use

them, and 17.6% never use them.

Accomplished figure 15.3

Figure 15.3 shows that 20% of

accomplished respondents use editing

programs often, 20% never use them,

20% always use them, 20% rarely use

them, and 20% sometimes use them.
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Expert figure 15.4

Figure 15.4 shows that 100% of expert

respondents said they never use editing

programs.

What gets edited Figure 16

Amateur figure 16.1

Figure 16.1 concludes that 88.4% of

amateur respondents who edit their

pictures edit their exposure/contrast,

53.5% edit their hue/saturation, 46.5%

add/remove minor details, 44.2% edit

their white/blacks, and 11.6%

add/remove major details.

Intermediate figure 16.2

As shown in figure 16.2, 78.6% of

intermediate respondents who edit their

pictures edit their exposure/contrast,

57.1% edit their whites/blacks, 50% edit

their hue/saturation, 42.9% add/remove

minor details and 7.1% add/remove

major details.

Accomplished figure 16.3

Figure 16.3 shows that 100% of

accomplished respondents who edit

their pictures edit their whites/blacks,

75% edit their exposure/contrast, 75%

hue/saturation, and 75% add/remove

minor details.

Reason for editing Figure 17
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Amateur figure 17.1

Figure 17.1 shows that 34.9% of

amateur respondents who edit their

picture edit because they are not happy

with how their picture looks, 32.6% edit

because they use pictures as a base to

create something else, 25.6% edit to

restore their picture to how to human

eye sees it, and 7% edit because they

are not happy with the settings they

took the picture in.

Intermediate figure 17.2

As seen in figure 17.2, 42.9% of

intermediate respondents who edit their

pictures edit them to restore them to

how the human eye sees them, 35.7%

edit them because they are unhappy

with the settings they took the picture

in, and 21.4% edit because they are

unhappy with how the picture looks.

Accomplished figure 17.3

Figure 17.3 shows that 75% of

accomplished respondents who edit

their pictures edit to restore them to

how the human eye sees them, and 25%

use pictures as a base to create

something else.

No training feelings on editing

programs

Figure 18

As seen in figure 18, 44% of respondents

who had no technical training said they

saw benefits with and without photo

editing programs, 27.5% said they liked

them, 25.6% said they didn’t know what

the programs were, and 2.9% said they

didn’t like them.


